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Abstract

The objective of this study is to identify the level of students’ entrepreneurial intention in doing
information-related business and to compare the entrepreneurial intention between gender, role of
family background, discipline of study and family income. Using a quantitative approach of study,
questionnaires were distributed randomly to 175 postgraduate students of Faculty of Information
Management, Universiti Teknologi MARA (UiTM), Malaysia. The finding revealed that students
were quite positive towards their intention in doing information-related business. The mean score
was highest for I will make every effort to start and run my own information-related business
(mean=3.32) followed by If I had the opportunity and resources, I'd like to start an information-
related business (3.29). However there was no evidence of difference regarding entrepreneurial
intention between gender, role of family background, discipline of study and family income. The
finding of this study will be useful to the management of Faculty of Information Management, other
academic institutions and educators to design the entrepreneurship course for university students.

Keywords: Entrepreneurship, Entrepreneurial intention, information-related business, family
background, discipline of study, family income.

Introduction growth. This may also help in solving

unemployment problems particularly among
Entrepreneurship is highly regarded as one graduates. With the present current
of the most significant factors that contribute economic situation, graduates are
to the nation’s economic development, encouraged to be involved in
growth and prosperity. A profession in entrepreneurship. Every year, universities
entrepreneurship offers significant are producing an increase number of
opportunities for individuals to achieve graduates and they faced competition for
wealth and profit by contributing to job jobs in the graduate labor market. Today’s
creation, innovation, novelty and economic students are tomorrow’s potential
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entrepreneurs, which may explain why a
strong interest in  entrepreneurship
education has emerged throughout the
universities in Malaysia and growing number
of universities offer courses and programs in
entrepreneurship.

University students are encouraged to
pursue a career in self/small business
employment (Nabi and Holden, 2008). With
the economic pressure, students need to
change their attitude and behavior rather
than rely on government’s initiative. Due to
that, everyone is encouraged to be self-
employed and become an entrepreneur.
They should have the intention to start-up
the business on their interest or related field.
Business or entrepreneurship’s career offers
big opportunities to achieve financial
independence and offer plenty of benefits for
career development, job innovation and
creation.

Intention is a key concept when it comes to
understanding the reason for individual’s
careers (Franco, Haase and Lautenschlager,
2010). This is particularly true for explaining
the decision to startup new venture, where
the entrepreneurial intention has been
considered a chief element (Bird, 1988). The
Theory of Planned Behavior (TPB) (Ajzen,
1991) and Shapero and Sokol Model (Shapero
and Sokol, 1982) are used to relate with the
intention in doing information-related
business among students. These theories
identify the importance of assessing the
amount of control an individual has over
behaviors and  attitudes (perceived
behavioral control). The components of the
model consist of intention, attitude towards
behavior, subjective norms, and perceived
behavioral control. This model tries to point-
out some element such as attitude, subjective
norms and behavior that leads to individual
intention.

In Malaysia, however, studies examining
entrepreneurship intention among students
of information background is scarce
(Mohammad et al,, 2009). The other issue is

lack of involvement from the information
science or information  management
professionals who are involved in the
information-related business, for example,
establishing a database of abstracts and
citations for scholarly article journal, or book
publisher, book vendor, information
consultant services, Internet entrepreneur,
and so on. The area of business on
information is more monopolized by
business people rather than those from
information  science and information
management background.

From all the above perspectives, this study
explores the intention of postgraduate
students at the Faculty of Information
Management, Universiti Teknologi MARA
(UiTM), Malaysia whether they had the
intention to become entrepreneur in
information-related business.

Literature Review

Intention refers to the behaviors that lead
people or indicate how hard people are
willing to try and their efforts that they try to
plan in order to carry out the behavior
(Ajzen, 1991; Liu, Li and Feng, 2011). In
theoretical terms, new venture creation is an
intentional act that involves repeated
attempts to exercise control over the
progression in a particular domain, in order
to achieve the desired outcome (Malle,
1999). Eagly and Chaiken (1993) stated that
intention is a conscious plan which then
leads their efforts to carry out the behavior.
Shapero and Sokol (1982) mentioned that
intention is more related to the perceptions
of desirability and feasibility and the
propensity to proceed towards
opportunities.

Intentions are assumed to capture the
motivational factors that influence a
behavior; they are indications of how hard
people are willing and eager to try, of how
much of an effort they are setting up to exert
in order to carry out the behavior (Ajzen,
1991; Atinc, 2011; Pak, 2011). Krueger et al,,
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(2000) had conducted a study regarding
intention, which is related to human’s
attitudes, willingness and so on. Many
researches had been conducted based on
intention models such as The Theory of
Planned Behaviour [Ajzen, 1991; Bird, 1988;
Shapero and Sokol, 1982).

Additionally, the social attitude and
personality trait have played an important
role to predict and explain human behavior
(Campbell, 1963; Sherman and Fazio, 1983).
The Shapero and Sokol Model (Shapero and
Sokol, 1982) were studied based around
intentions that translate to action to start the
business and became  entrepreneur
(Iakovleva, 2011; Nabi and Holden, 2008).
Entrepreneurship intention often involves
inner guts, aspiration and the sense to stand
on one’s feet (Zahariah, et al, 2010). They
also stated that to become an entrepreneur,
people should have entrepreneurship
intention that lead to the action of personal
attitudes towards the outcomes of that
actions and individual’s self-efficacy. This is
supported by Bird (1988), when he
mentioned intentionality is a main
perception when it comes to accepting the
reasons for individuals’ careers. This is
particularly significant for clearing up the
decision to initiate up a new venture, where
the entrepreneurial intention has been
considered a chief element.

With the financial downturn in economic
trends today, many citizens already think to
change their economic environment and
economic structure to sustain in daily life.
They tend to explore in business venture
such as business enterprise, small-medium
firm and so on. The development of
technology brings people to market the
technology’s tools and their expertise and
commercialize it to the customers. Yuan,
Ming and Chen (1999) mentioned that
enterprises should be equipped and
prepared with rapid and accurate analytical
capabilities on business information so that
they can foresee the future. He also
highlighted that the need of information
become crucial necessities when enterprise

or business firm are in need of information-
related business, so that they rely more on
information professionals that have the
expertise, expert or professional
organizations for the collection, compilation
and analysis of information.

Information-related business phenomena has
become demanding nowadays. This is
because people really need information and
relies on it for their daily basis and decision-
making. They can afford it as long as it fulfills
their information need. Yuan, Ming and Chen
(1999) stated that the demand for business
information services starts to boom. It is
crucial for business information service
providers to understand the demand motives
of major clients, their interest and how they
evaluate such services so as to build up
services that meet the clients’ prospect. In
Africa, graduates of various disciplines,
including library and information science
have found it difficult to find the jobs and led
many graduates to take jobs for example
information related jobs other than library
jobs (Affolabi, 1997). Besides, it was
recommended that the Department of
Library and Information Science in the
country must make provision for the training
of information-related job other than relying
on the library and information center career
only (Agumanu, 1986). They also have a
propensity to become a book publisher, book
vendor, information consultant, and
Internet’s entrepreneur and so on to become
self-employed. Self-employed professionals
are skilled information retrieval and delivery
who markets his or research services
commercially, usually on a freelance basis.
Information brokers are organized in the
Association of Independent Information
Professionals (AIIP) and Independent
Librarian's Exchange (ILEX) (Reitz, 2010).

Research Questions
The research questions put forward are:
1. What is the level of students’

entrepreneurial intention in doing
information-related business?
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2. Are there differences regarding students’
entrepreneurial intention in doing
information-related business between
gender, roles of family background,
discipline of study and students’ family
income?

Methodology

The populations in this study were the
postgraduate students from the Faculty of
Information Management, UiTM, Malaysia.
They were from Master in Information
Management, = Master in  Knowledge
Management and Master in Library Science
program. There were 327 students for the
whole Master’s program. For the sampling
technique, this study used Krejcie and
Morgan’s (1970) sampling model to select
the sample size. The sample size for this
study was 175 postgraduate students from
the Faculty of Information Management,
UiTM, Shah Alam, Selangor. The
questionnaire was adapted from various
instruments such as The Theory of Planned
Behavior Model (Ajzen, 1991); Shapero and
Sokol Model (Shapero and Sokol Model,
1982) and other wvariables in the
questionnaire were obtained from various
literatures on entrepreneurship intention
(Krejcie and  Morgan, 1970). The
questionnaires were distributed randomly to
175 postgraduate students of Faculty of
Information Management, UiTM, Shah Alam,
and Selangor. The response rate was 78%
(136). Combinations of descriptive and
inferential statistics were done in analyzing
the data from this study. Mean ranking and
standard deviation were performed to
analyze the descriptive part of the analysis.
For the inferential statistics, the independent
samples t-test and one-way analysis of
variance were conducted.

Results
Profile of Respondents

Out of the total number of respondents
asked, majority (104 or 76.5%) were female

postgraduates, while 32 (23.5%) were male.
A total of 54 (39.7%) of the respondents
were from  Master in  Knowledge
Management program, followed by one-third
(45 or 33.1%) from Master in Library Science
and 37 (27.2%) from Master in Information
Management program. Slightly more than a
third (47 or 34.6%) of the respondents came
from a family who were not involved in
business, followed by 31 (22.8%) of the
respondents whose siblings were involved in
business. Respondents whose parents were
already involved in business accounts for 30
(22.1%) while the remaining 27 (19.9%) had
cousins, in-laws and uncles who are already
involved in it.

Reliability and Normality Test

Reliability test was carried out to test the
consistency of the internal scale on
entrepreneurial intention. = The scale is
reliable as Cronbach’s Alpha value is 0.964.
Test of normality was carried out to check
whether distributions of the data for the
variables are normally distributed. This is
because all parametric tests require the
variables analyzed to be normally
distributed. The scales for all data were
normal as all Kolmogorov-Smirnov Test for
Z-values are significant at 1% level
(p=0.00<0.01).

Level of Entrepreneurial Intention

In order to examine respondents’ opinion on
their entrepreneurial intention in doing
information-related business, statements
related to the entrepreneurial intention were
evaluated. In this study, a score of “1”
represents “strongly disagree” and a score of
“5” represents for “strongly agree”. This
study has taken the position that any score in
excess of 3.0 shows that respondents inclined
to agree with the particular statement, while
overall mean score in excess of 3 indicates
that respondents inclined to agree with the
statement as a whole.
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Table 1 shows that the overall mean score of
3.19 indicates that respondents quite agreed
with the statement on entrepreneurial
intention. The mean scores for all items are
between 3.32 to 3.07 and this indicates that
they quite agree with all the statements.
Among the twelve statements, the mean
score is highest for I will make every effort to
start and run my own information-related

business (mean=3.32) followed by If I had the
opportunity and resources, I'd like to start an
information-related business. Although the
statement on I've thought about starting my
own business especially in information-related
business (mean=3.07) is the lowest, it still
indicates that respondents are positive
towards their intention to become
entrepreneurs.

Table 1: Mean Score for Entrepreneurial Intention

information-related business

Component of entrepreneurial intention Mean Std
deviation

1. I'will make every effort to start and run my own information- 3.32 1.009
related business
2. IfIhad the opportunity and resources, I'd like to start an 3.29 0.952
information-related business
3. Iam determined to create an information-related business in 3.24 0.960
the future
4. Ihave the business intention to start an information-related 3.23 0911
business some day
5. I've thought that I'll start my own information-related 3.21 1.037
business in the next 10 years
6. Iwill make every effort to start and run an information- 3.18 0.888
related business in the future
7. Ihave very seriously thought of starting an information- 3.16 0.975
related business
8. My professional goal is to become an entrepreneur 3.14 1.027
9. Iam ready to do anything to be an entrepreneur 3.13 0.925
10.I've thought that I'll start my own information-related 3.13 1.053
business in the next 5 years
11.Now, [ really understand the spectrum of information-related | 3.12 0.967
business
12.I've thought about starting my own business especially in 3.07 0.979

Overall statement

3.19 0.973

Differences Regarding Students’
Entrepreneurial Intention in Doing
Information-Related Business among
Selected Demographic Profile

This section determines whether there are
significant differences regarding students’
entrepreneurial intention in doing
information-related business between

gender, roles of family background, discipline
of study and students’ family income. To
compare the differences regarding students’
entrepreneurial intention in doing
information-related between genders, the
independent samples t-test was used as the
distribution of the mean scores is normal.
The results are summarized in Table 2.
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Table 2: Independent Samples t-Test Results on Students’ Entrepreneurial Intention in
Doing Information-Related Business between Genders

Item Sample size | Mean t- p-value
score | statistics
1. Entrepreneurial | Female | 10 | 3.0641 -0.900 0.370
intention Male 4 ] 3.1195
32
Total (n) 136

Table 2 presents the results of the
comparison of mean on students’
entrepreneurial intention in doing
information-related business between
genders. The results show on average, the
level of entrepreneurial intention in doing
information-related business between
gender are statistically not significant (p-
value = 0.370) since the 5% probability level
is p-value>0.05. It is concluded that, the level
of entrepreneurial intention in doing
information-related business is similar

regardless of which gender group the
respondents belong.

Analysis on the differences in the level of
entrepreneurial intention among roles of
family background, discipline of study and
students’ family income is carried-out using
one-way analysis of variance (ANOVA) since
the respective variables are normally
distributed. The results are presented and
discussed in the succeeding section.

Table 3: Summary Statistics of ANOVA Test on Students’ Entrepreneurial Intention in Doing
Information- Related Business between Roles of Family Background

Sum of
Squares df |Mean Square F Sig.

[Overall Mean 0.390 3 0.130 0.231 0.874

Between

Groups

Entrepreneu 74.279 132 0.563

rial Within

IGroups

[ntention 74.669 135

Total

Table 3 presents the results of the
comparison of mean on entrepreneurial
intention between roles of family
background. The results show on average,
the level of entrepreneurial intention in
doing information-related business among
the respondents from the three groups of
family background are statistically not

significant (p-value = 0.874) since the 5%
probability level is p-value>0.05. It is
concluded that, the level of entrepreneurial
intention in doing information-related
business do not differ regardless of which
roles of family background group the
respondents belong.
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Table 4: Summary Statistics of ANOVA Test on Students’ Entrepreneurial Intention in Doing

Information-Related Business among Disciplines of Study

Mean
Sum of Squares | df [ Square F Sig.
Overall Mean Between Groups 0.540 2 0.270 |0.484|0.617
Entrepreneurial yy;ehin Groups 74.129 133 | 0557
Intention
Total 74.669 135

Table 4 presents the results of the
comparison of mean on entrepreneurial
intention among disciplines of study. The
results show on average, the level of
entrepreneurial intention in doing
information-related business among the
respondents from the three groups of

Table 5: Summary Statistics of ANOVA Test on Students’ Entrepreneurial Intention in Doing

program is statistically not significant (p-
value = 0.617) since the 5% probability level
is p-value>0.05. It is concluded that, the level

of entrepreneurial

information-related business
regardless of which disciplines of study
group the respondents belong.

intention in

Information-Related Business among Students’ Family Income

is

Sum of Mean
Squares df Square F Sig.
Overall Between Groups 2.088 4 0.522 0.935 0.446
Mean Within Groups 72.581 130 0.558
Entrepreneu
rial Total 74.669 134
Intention
Table 5 presents the results of the business and to see if there are differences

comparison of mean on entrepreneurial
intention among students’ family income.
The results show on average, the level of
entrepreneurial intention in doing
information-related business among the
respondents from the five groups of students’
family income are statistically not significant
(p-value = 0.446) since the 5% probability
level is p-value>0.05. It is concluded that, the
level of entrepreneurial intention in doing
information-related business is the same
despite of which students’ family income
group the respondents belong.

Discussions and Conclusions
This paper has answered the research

questions on students’ entrepreneurial
intention in doing information-related

regarding their entrepreneurial intention in
doing information-related business between
gender, roles of family background, discipline
of study and students’ family income.
Overall, students quite agreed that they have
the entrepreneurial intention to start
business venture. The overall mean score on
their opinion on entrepreneurial intention is
3.19 indicating that they quite agreed with
the statements as a whole. Generally,
similarity was found regarding students’
entrepreneurial intention in doing
information-related  business between
genders, among roles of family background
and disciplines of study and students’ family
income. This implies that, students seriously
thought of starting business and will make
every effort to start and run their own
information-related business in order to get a
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higher income. Both males and females who
come from different background had similar
understanding and perception on
entrepreneurship, which is a career as self-
employed that offers big opportunities to
achieve financial independence and gave
benefits for growth, innovation and also job
creation. Since the students’ educational
levels are the same which is Master’s level,
their intention to become entrepreneur is the
same regardless of which genders, roles of
family background, disciplines of study and
students’ family income group they belong.
Therefore, their behavior, attitudes, thought
and belief are similar with each other.

Academicians need to play a significant role
in encouraging more students to become
entrepreneurs by providing more awareness
on the benefits of becoming entrepreneurs
and in turn, contributing to the growth of the
country’s economies and global
competitiveness. To improve entrepreneurial
intention among students, entreprenuership
education in the information studies’
curriculum should be introduced to enhance
the skills and knowledge on
entrepreneurship. Entrepreneurship
education should be made compulsory to all
students. By doing this, it is hoped that more
entrepreneurs will be produced after they
leave the university. Besides, the Faculty can
introduce more entrepreneurship seminars
and motivation courses to interested
students so that they are more exposed to be
entrepreneurs. In addition, the UiTM Alumni
can also make use of alumnis who are
entrepreneurs to give talk in sharing their
experiences and at the same time able to
motivate these students. This study will have
a profound impact on making
recommendations  particularly to the
management of Faculty of Information
Management and other academic institutions
and educators to design the
entrepreneurship course among university
students. Besides, it will give an idea to
Malaysian Academy of SME &
Entrepreneurship Development (MASMED)

of UiTM to develop entrepreneurial activities
or short courses among students.
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