
IBIMA Publishing  

Communications of International Proceedings  

https://ibimapublishing.com/p-articles/39ECO/2022/3920722/ 

Vol. 2022 (13), Article ID 3920722 

 

________________ 

Cite this Article as: Norhayati HUSSIN, Nurul Syfa’ MOHD TOKIRAN, Masitah AHMAD and Mohd Sazili SHAHIBI, Vol. 2022 (13) 

“Assessing Creative and Cottage Industry towards Strengthen Local Knowledge of Local Craft Community in Malaysia," 

Communications of International Proceedings, Vol. 2022 (13), Article ID 3920722. 

Assessing Creative and Cottage Industry towards Strengthen  

Local Knowledge of Local Craft Community in Malaysia* 
 

 

Norhayati HUSSIN  

Faculty of Information Management, Universiti Teknologi MARA Cawangan Selangor 

Kampus Puncak Perdana, Shah Alam, MALAYSIA 

 

Nurul Syfa’ MOHD TOKIRAN 

Faculty of Information Management, Universiti Teknologi MARA Cawangan Selangor 

Kampus Puncak Perdana, Shah Alam, MALAYSIA 

 

Masitah AHMAD  

Faculty of Information Management, Universiti Teknologi MARA Cawangan Negeri Sembilan,  

Kampus Rembau, Negeri Sembilan, MALAYSIA 

 

Mohd Sazili SHAHIBI  

Faculty of Information Management, Universiti Teknologi MARA Cawangan Selangor 

Kampus Puncak Perdana, Shah Alam, MALAYSIA 

 

 

Correspondence should be addressed to: Nurul Syfa’ MOHD TOKIRAN; 2019662134@student.uitm.edu.my 

* Presented at the 39th IBIMA International Conference, 30-31 May 2022, Granada, Spain 

Copyright © 2022. Norhayati HUSSIN, Nurul Syfa’ MOHD TOKIRAN, Masitah AHMAD and Mohd Sazili SHAHIBI 

 

 

Abstract 

 

This paper addressed the current creative and cottage industry scenario to strengthen the local craft community's local 

knowledge, especially in East Coast Malaysia. The states have been chosen because their uniqueness and identity vary from 

other states in Malaysia. The available local craft product has been discussed further in identifying the similarity of local 

craft products in East Coast Malaysia. The similarity of the local craft product has been identified in East Coast Malaysia in 

discovering the craft that has significant value towards the local craft community in Malaysia. The identity of local craft 

products represents each state's culture and rich heritage, and the local content value should be appreciated in the current 

digital age. The songket weaving commonly available in East Coast Malaysia has been discussed, especially in terms of 

origin and pattern, to know the differences in songket weaving based on those states. The benefits of local content within 

Malaysia's cottage industry have been discovered and discussed in this paper.  
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