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Abstract

This paper explores the issues relating to the analysis of business models by mobile app developers. The research objective is
to determine which pricing model for internal services in mobile applications is optimal. An experimental study of the market
for paid mobile applications and games was conducted, allowing the conclusion of an optimal business model, which is one
of the factors of market success. The paper also presents the mobile app and games market in recent years and the changes it
has gone through. The most important success factors common to the most profitable mobile applications are discussed.
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